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OTHER, * Seow IEW 
HEE OEE 


indie top 5 


i, KILLING JOKE 
Night Tine 

2, PANIC PANIC 
Montreal compilation 


© The press release is intended for use 
by media writers who will include the 
message in their newspaper column, TV 
show, or wherever; 

° Essentially, no favors are being done 
when the release is used, because the 
media need new material to keep up with 
their regular time and space quotas; 


Radio Montreal 


The Cocteau Twins 


The Pale Fountains 

THE OTHER SIDE OF HEAVEN 
Kissing The Pink 
VICTOUS GAMES 


The Jesus And Mary Chain 
LIONS 

Tones On Tail 
AIKEA~BUINEA 

The Cocteau Twins 


THERE MUST BE A BETTER LIFE 


Sift Bang Pow 


New Music 


is basically all that’s required, along with 


7 a . eace re j p 
gg A al — cornerstone of modern media manipula. _ *,7M€ more popular the particular 
‘. HOW SOON IS NOW New Day Rising ones : a Lo media target (i.e.: writers for the biggest 
7 tion and the source of most ‘‘new and in- z 4 i 
The Seith 4, TERMINAL SUNGLASSES ais ale aa sae ; ; commercial papers/stations), the more 
A ’ teresting’’ items seen and heard in the : j : 4 
c. GRIMLY FIENDISH 4 Cool anexs: Cen ee 2 material they receive and must consider 
The Daaned Wrap Around Coo P Wits the conning public ee"ho ot releases should be easily digestible and 
% LOVE LIKE a.00 5. SECRET ACT direct contact with the press release usable by busy people. 
4 po ia Pick Me Up t would-be independent promoters — of Practical tips: 
. Cabare Vol s yoluae cher anything from a new band to a new LOOK EASY — Make the release look 
=! 1 ene altaire Q weignted sale athletic shoe cleaner — should considerit simple and quick to read — no dense 
ane a hie WORLD Ube «io < their first and most important tool in pages of text (ideally, one sheet). Multi- 
The Farser’s Soys < 4 reaching a potential audience or market. ple sheets of press clippins are also of 
6. THINKING OF YOU There is absolutely nothing com- doubtful effectiveness — try a 
Colour Field plicated about creating and distributing headline/by-line collage on a couple of 
7. PERSEPHONE an effective press release: common sense __ sheets if you have many clips. 


BE EASY — Be simple, to the point. In 


8. SHAKESPEARE’S SISTER a passable degree’ of written literacy general, drop attempts at cleverness as 
The Saiths Foundat ovi (English and French in Montreal). the people reading the release have seen it 
9, SOMETHING FOR NOTHING Before getting into a couple of prac- all already. 
000 Mexicans tical tips, consider these points: PHONE AFTERWARDS — Most 
‘0. BRUISED ARCADE media people are quite easy to reach by 


phone, and the more important they are, 
the more necessary it is to call: 1) to 
make your release stand out in their 
minds; 2) to supply personal enthusiasm 


Yallo and direct quotes that may make all the 
i3. PETISH difference. 
Vicious Pink 
‘4. SED CAVES Two final notes: 1) The mailing list is 
Danielle Dax all important. To start, invest a couple of 
5, NO TIME TO CRY bucks in a week’s worth of major papers, 
The Sisters Of Mercy scan a TV guide, call radio stations and 
16. BLASPHEMOUS RUMOURS ask for schedules or about specialty 
Depeche Node shows, Public Service Announcements, 
17, NEVER UNDERSTAND etc. Write down names, addresses. Don’t 


be cheap by trying to nail down one per- 
son per paper or station: mail to every 
likely prospect. 2) A good contrasty 
B&W glossy photo is a nice addition — if 
cost is a problem, mail only to those who 
you’ve seen use them. 

Keep that paper flying! 


Michael Mannix 


ALTERNATIVE TOP 20 is compiled 
by Loule Valente. It is based on 
listener requests, frequency of 
airplay and announcer preference on 
CFMB Radio Montreal. 


LIVERPOOL ena 


- BUY & SELL AT BEST 
ee | 4. PRICES 

ss ||\“ RECORDS & CASSETTES 
tecdlar- workers , sos The Kandy peters. ay 4 ALL KINDS OF MUSIC 
Guess who left the band?) \4 “ +VIDEO 
828 Décarie, suite 201, 
Ville St-Laurent, Que. 
H4L 3L9 


fir. Dressup’s SRO live dates 
at Westaount High School. 


The absolute deluge of new local 
record releases. $ 


Do you remember the 
15-cent pint of beer? 


| The Aeerican rock cafe in 
Greenwich Village, U.8.A, | 


ONTARIO 


DUTCHY’S 
1587 SLaurena 
OE MAISONNEUVE . 


od] 
(METRO ST LAURENT, 


STE CATHERINE 


5 ES 


BOUL ST LAURENT 


(We don't) 
Homebrewed ale and lager 
are 

better tasting 

brewed from 100% natural 
ingredients 
easy to make 


5 


SI’ ve Been 


Robbed', Terminal 
Bunglasees, Ethnic Drivers, 
Randypeters (from Ottawa, but 
they’re here a lot), Panic Panic 
(compilation), Deja Voodoo, Jorge K. 


You can start for $30.00 and 
be drinking in three weeks, 
Come in we'll prove it 


GORDON'S CAVE 
AVIN 


5785A Sherbrooke West 
Agr2733) 7) 


cave de disques 


1587 St. Laurent, Mul.Queé, 844-6208 


GOOD NEWS THIS MONTH: Junglebash Club Series at the Tropicana Club 

- cancelled. JB people are extremely unhappy with the outcose of this 
venture, which involved on@ Bambi Productions. JB says, “They promised 
us ads that they didn’t deliver - Baabi fucked us over, so we pulled 
aut." Bambi says, "We didn’t promise anything; we said we'd do what 

we could." JB is curious about what Mr. Tropicana has to say about 

all this, since it’s his club, atter all. Stay tuned... Red Shift, 
veteran synthesisers-are-all-we-need band - disbanded... Ethnic 
Drivers, new pop/ska-influenced band with a credible new EP - down 

one singer and one saxaan,.. Top Ranking, up to now the reigning 
skameisters - aore or lesa dismantled and regrouping... But suaner 

ig almost herey overall, things look better than ever for local talent) 
and this was just our FLASH way of seeing both sides of a goad thing... 
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While in the area, it’s interesting to note that in addition to the 
ianinent Tropicana on one side of St. Catherine W., the well-estab- 
lished trio of Club Jambo Jambo, the Rising Sun and the Spectrum are 
all a stone’s throw away from each other on the same block, Defi- 
nitely the hottest concentration of live music venues in this town, 
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DANG fous is Ciry TRAFFIC, 
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excited she raised ay allowance." 
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What CBC-6 Monday night youth oriented lifestyle/fashion/rock 
pilot show is aching to go national? Maybe Now’s the answer. It’s 
an interesting idea, but rather smugly delivered. The host of Now, 
Michael Whalen, has a voice and manner that puts insomniacs to sleep. 
The graphics are neat but they should have spent the money on an 
additional hos for the show... Mystery TY pilots ara causing consid- 
erable talk inside and outside of CFCF’s ever-expanding 405 Ogilvy 
Avenue H0...a5 are pilots at CBNT,,. Everyone at Maisonneuve Broad- 
casting (CKGM/CHOM) has a new boss, CHUM Radio from 7.0., that is, 
if the CRTC lets them buy the company. CHUM’s aggressive style is 
keeping the ald guard on the lookout for the axe... Congratulations 
to CKOL for finally busting AM radio’s grip on the ratings. CKOI-FM 
is now the most widely listened to FM station in Canada, and second 
anly in listenership to CFRB-AM in 1.0.... In the can is Steven 
Tracy’s Victim Of A Fantasy - stay tuned.....Moral Support’s (RCA) 
new video should have been made on film. What a waste of a Steadi- 
cam; what a waste period!.. Gaetan Essiambre’s excellent new release 
Cha Cha Koung has a lot of crossover potential. It’s in French, but 
the new video co-produced by Snowdon Productions, who also worked on 
Tears Are Not Enough and Riviera Productions (Donald Lautrec’s con- 
pany) practically guarantees the song will reach its potential... 
Benjamin Russell’s video was on location recently with what aust be 
the most seasoned crew around, where have I seen these faces be- 
fore?... On Remembering Mel? And speaking of that low budget feature 
shot in December, it’s now beyond the rough cut and well on its way 
to the theatres. According to director Doug Harris: "My mother’s so 


Walter Philips 


MONDOUX 


BY 


INDEPENDENT RECORDS (Part 1) 


A FLASH feature for the busy 
What are they? 


Independent (indie) records and tapes 
are music releases financed, manufac- 
tured, and distributed by relatively small 
record companies or by the artists 
themselves. This as opposed to being 
released by one of the major record com- 
panies (WEA, CBS, Polygram, etc.). 
Hence, ‘‘independent’’ of the big guys 
controlling most of the international 
music industry. 


Why indies? 

The traditional story goes: brilliant new 
band emerges from the garage after mon- 
ths of writing and practice, sends copies 
of their demo tape to the major record 
companies, gets signed and rockets to 
pop stardom via massive radio and TV 
airplay, concert tours, major newspaper 
and-magazine features, etc. Needless to 
say, this only happens to maybe .1% of 
bands with original material. So, 
frustrated by the odds, many artists and 
entrepreneurs take it upon themselves to 
record, manufacture, package, market 
and distribute their own music. 


Where are they? 

Not to be heard or found just 
anywhere, especially in Montreal, indies 
suffer from a vicious circle syndrome. 
Simply put, radio and TV airplay are 
necessary to create a large enough 
market to make a release worthwhile for 
stocking by large record stores and 
chains. But most commercial radio and 
TV stations won’t give airplay to a pro- 
duct that’s not widely available to their 
audiences (i.e.: already in the record 
stores). The large record labels can 
distribute a brand new artist because they 
have the double clout of massive 
amounts of money (for advertising, etc.) 
as well as control of the superstar 
releases that are the bread and butter of 
most record stores. 

Another factor limiting indies in 
general is the fact that many of them, 
musically speaking, don’t fit comfor- 
tably into the established commercial 
grooves (rock, disco, etc.), although 
there is a wealth of even the most com- 
mercially oriented music released in- 
dependently. 

Conclusion: Indies are found in 
specialty shops._(Dutchy’s currently 
reigns in Montreal) and heard on special- 
ty shows and college and community 
radio stations unconstrained by commer- 
cial format considerations (CHOM’s 
New Music Foundation and CFMB’s 
Alternative Show are examples of the 
former in Montreal, while CRSG 
(Concordia U.) and Radio McGill, on 
cable FM, are examples of the latter). 
Unfortunately, there are no real local 
music shows on Montreal TV, with the 
possible exception of CBC’s Now. 


An international footnote: 

The indie scene in Montreal, and 
across Canada for that matter, is 
relatively underdeveloped compared to 
activity in the States and Europe. 
Thousands of indie releases are 
distributed around the globe, and many 
of them actually do sell in significant 
numbers and make money for the artists. 


A trivia footnote: 

Ultra-commercial pop superstars 
Duran Duran first released material on 
an independent label. 


Fred and the dwarves go to Montreal, cleverly disguised as a 
trio of wandering minstrels going by the name of Nouvelle 
France. 
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G: In Canada we're distributed by Record Peddter out of 1d ABNOR 
Toronto and Bonaparte out of Montreal. Both of them dis- ” ized fore 
tribute across the country, usually to import and 
alternative type stores. In the U.S., depending on the 
release, we're distributed mostly by Midnight and also 
from time to time by Dutch East India and Systematic. 
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AUDIO ENGINEERING & PRODUCTI 


wk ms 
..McGILL U. STUDENT UNION BLDG. --CHEAP THRILLS ..MULTIMAGS --BAR BLEU 
..REBOP RECORDS _..CHEAP THRILLS _.MULTIMAGS ..SCANDALE/PUR HASARD 
...BEAUTY’S BELT INTERNATIONAL NEWS ..MAGNUS BOOKS 
..LIVERPOOL RECORDS ..LIBRAIRIE SUR LE PARC A&A RECORDS ...PHANTASMAGORIA 
...CONCORDIA U. ..CINEMA V ..SHERMAN’S ..PHANTASMAGORIA 
..FOUFOUNES ELECTRIQUES .. SEVILLE THEATRE ..METROCK --LE STEPPE 
..INTERNATIONAL PIPE ...N.D.G. BOOKSHOP .. UNDERGROUND RECORDS --FROCKS TROT 
..DRAGON BOUTIQUE .. ARGO ..DUTCHY'S ws EXXA 
..BAR BLITZ ...PARAGRAPHE ...BRONX | ..DEJA VU RECORDS 
...PASSION .. TUTTOLIBRI ...BRONX Il .ITIEVA B 
..RECORD GOLD MINE ... BROUHAHA ..WOW RECORDS ..CLUB JAMBO JAMBO 


FLASH ADVERTISING CALL 481-6003! 


CITIES 


Welcome to the first stop in FLASH’s continuing Cities series. Over the course of 
the next few issues, we’ll be paying armchair visits to all of Canada’s major centres. 
Yep, every last one of them. And where better to start than... 


WINNIPEG, ANYONE? 


Not a vacation paradise, but it does have something to offer. Here’s a quick guide 
to underground Winnipeg: 

CLUBS: Wellington’s — anything live, from DOA to Deja Voodoo. Capacity: X — call for info 
about 400. Decor: flashing lights, little moons and starts hanging from the ceiling, ae call for confirmation 
two pools tables, beer $1.80.... The Royal Albert — two doors down from Well- a ET 
ington’s and much the same, but they have MTV and only one pool table. Capacity: 
about 300. (These two bars are in the heart of Winnipeg’s red light district.) Coco's 
— run by Winnipeg’s black community, it features everything from fashion shows, 
reggae and hardcore to the ever-popular “‘fuck bands’’ (bands who change musi- 
cians during/ between their shows). Capacity: about 300. Decor: Wood, chandeliers 
and a balcony. Beer: aprox. $1. NB: Liquor Commission across the street. 


Caté Campus/3315 Queen Mary Rd./735-1259 
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Club Jambo Jambo/282 St. Catherine W./879-1653 
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= ° es Foufounes Electriques/97 St. i 
LIST: . ieee. cinmenonser 
20 Rising Sun/286 ST. Catherine W./861-0657 
Spectrum/318 St. Catherine W./861-5851 


Station 10/2071 St. Catherine W./934-0484 
Le Steppe/5175 Park Ave./270-7641 
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19 SUNDAY 
Sunday Night Comedy/Station 
10 

Peinture en direct (live 
Dainting/instant auction) / 
Foufounes Electriques 

PNEW HORIZON (reggae) /Club 
Jambo Jasbo 

TTHREE O'CLOCK TRAIN/Le 
Stepp 
20 MONDAY 


23. MONDAY 


K.D. LANG AND THE RECLINES 
(C&W/punk) /Foufounes Elec- 
triques 

Motown Monday (DJ Kevin 
Komada) /Station 10 

Blue Monday w/ Paul Arthur 
k Raisin’ Cain/Rising Sun 

Jam Night/Le Steppe 


14 TUESDAY 


amazingly easy, making these one night stands the way to go. Run by local pro- 
moters, these shows are $3-4 for local bands (usually four or five on a bill), with im- 
ported action costing a wee bit more. Stretch Marks, Unwanted, Ruggedy Annes, 
Youth Brigade, 45 Grave, Dead Kennedys... Mostly hardcore. Capacity: usually 
500-600. Decor: Stark halls. Beer: about a buck. More musical variety at university 
socials. Beer still about a buck. 

AFTER HOURS: Last call is at 1:00 a.m., so after hours scene is happening. 
Local parties, cafes (Lithium, Blue Note). Vendors (beer stores) on the average close 
about 1:30 a.m. and they’re everywhere (they’re attached to every hotel). 

RELEASES: Prolific local release industry with an abundance of labels. 12’ EPs 

jare big and lots of basement tapes. Available at Records On Wheels, Impulse, 
| Pyramid, even at Back Alley Boutique. 

| PRINT: Fanzine city! Pages of Rage, Winnipeg Music Notes, Winnipeg Alive, 
| Transmission, Abuse and Amuse, Dog City, Midcontinental... Not afraid to deal 
| with anything and everything, from hardcore to abortion. 

| FOOD: Big servings and free coffee refills. (Big, huge roties for a buck and 
| Jamaican patties at Coco’s.) 

ART: Vernissages galore! Local art can be found at Plug-In, Ace Art, Floating 

| Gallery. Video Pool, a video production and promotion house, deals with both local 
and international music talent — very supportive of independent local talent. 

THEATRE/PERFORMANCE: The usual. Theatre sports and plays at the Black 

|Hole. Local plays at Prairie Theatre Exchange and The Warehouse. Performance 
‘art, plays, dance at the Gas Station Theatre. Local and imported performance artists 
jat Lithium Cafe. 

| FILM: Repertory and some independent local films at Cinema 3. Local film- 
| makers first screen at Plug-In and Lithium. 

| MEDIA: CITI-FM is the big rock/metal station. For Top 40 AM, CFRW Alter- 
4 native Rock Stand on Channel 13 is a locally produced half hour TV show covering 
4 local music with the emphasis on hardcore. 

Quick notes: For local events, look out for posters and ask around, as it’s hard to 
| find out what’s going on from the commercial media... Happenings is the gay club, 
with Ms, Purdy’s for women only and Giovanni’s mainly for men... The Stadium 
for football and David Bowie in the summer; hockey in season and rock stars year 
round at The Arena... Tag team wrestling is real big... And the zoo’s OK! 


KRYME/Ri si ng Sun LA FABRIQUE (experinental 
| Music) /Foufounes Elec- 
triques 

*Motawn Monday (DJ Kevin 
Komoda) /Station 10 


Jam Night/Le Steppe 
21 TUESDAY 


*Shortwaves (indie WJ/DJ 
jam) /Station 10 

Soiree New Beat (DJ) /Cafe 
Campus 


=2 WEDNESDAY 


15 WEDNESDAY. 


FLAT PLANET/Station 10 
“MUSICAL CHAIRS/Foufounes 
Electriques 

‘LANDED IMMIGRANT (rock) / 
Rising Sun 


i6 THURSDAY 


2FLAT PLANET/Station 10 
OWILD TOUCH/Foufounes Elec- 
triques 

NEW HORIZON (reggae) /Club 
Jambo Jambo 

ONOWHERE/Le Steppe 

‘Du Gramaphone Au Laser/ 
Spectrum 


17 FRIDAY 


THE MOTIONS/Station 10 
HANDFUL OF SNOWDROPS/Fou- 
founes Electriquas 

23 THURSDAY 


J.L. & Mr. Christie THE MOTIONS/Station 10 


SBATTALION OF SAINTS (punk) 
‘Rising Sun 

DDANIEL MAYER/Le Steppe 
24 FRIDAY 


" David Lee eo™ 
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YY-TRAP (partyrock) /Station 
10 

MPOUBLE-AGENT. {skal/Rising 
Sun “DANIEL MAYER/Le Steppe 
YTHEATRE SHMEATRE (theatre ‘Mystery band/Station 10 
improv) /Foufounes Elec- —— 

triques ‘ai 
NOWHERE/Le Steppe 

‘Du Gramaphone Au Laser/ 
Spectrua 

‘NEW HORIZON (reggae) /Club 
Jambo Jambo 


18 SATURDAY 


hinitable rive 
future reference! 


ve, David Lee, 
Wid Roth, Dave 


very 


+ While they 
Sseur of Dayig 
rtistic works 
’ listening to 
ave for his 
On him by the 


Y-TRAP (partyrock)/Station ff 25 SATURDAY 
10 

DOUBLE AGENT (ska) /Rising 
Sun 

DYELLOWMAN w/ JAH CUTTA & 
DETERMINATION (reggae) / 
Spectrum 

/NOWHERE/Le Steppe 

PRICHARD DESJARDINS (singer 
‘poet) /Foufounes Elec- 
triques 

ONEW HORIZON (reggae) /Club 
Jambo Jambo 

‘Mod Party/Rising Sun 


oMR, DRESSUP w/ CASEY & 

FINNEGAN/Westmount H.S. 
wMystery band/Station 10 
WILD TOUCH/Cafe Campus 
SDANIEL MAYER/Le Steppe 
26 SUNDAY 


e spi yits 
He to begin 
all places» 


AMR, DRESSUP w/ CASEY & 
FINNEGAN/Westmount H,S, 
PUIM ZELLER (psychobilly)/ 
Cafe Campus 

Sunday Night Comedy/Station 
10 


The WALKERBELT is a 100% cotton web 
belt available in blue,red and white 
and comes complete with 4 velcroized 
cassette cases. Light, durahle and 
dependable. For your WALKERBELT make 
certified chegque(s) or money orders 
payable to:C.T.T. 410 ROXTON RD, 
TORONTO, ONTARIO, M6G 3R2 , ATTN: WB 


BOOKS - NEWSPAPERS - MAGAZINES 


ARGO BOOKSHOP 


1915 Ste-Catherine W Montréal, Québec 
Tel (514) 931-3442 H3H 1M3 


MULTIMAGS INC. 


LIVRES - JOURNAUX - REVUES 


aE a 
PAPERBACKS & CANADIAN BOOKS 2 ae “a! 


1570 DE MATSONRNEDYVE) WwW 
MONTREAL, QUE. H3G INI 


2071 Ste. Catherine W. 934-0484 
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The best of Motown with DJ 

Kevin Komoda. Open bar from 

midnite till one a.m. Free. 

153-16 FLAT PLANET - Synth-oriented 
rockers with a sense of 
humor. 

17-168 Y-TRAP - Yes folks, party rock 
returns to S10 with this 
exuberant dancerock band. 

19 Sanday Night Comedy - Fresh, 

off—the-wali live comedy. 

Film, video and tape, too. 


20 Hotown Monday - Soul with 
funk. DJ: Kevin Komoda. 
21 Shortwaves - A deejay/ven;ay 


"jam" featuring demo tapes and 
independent releases both local 
and international. 

22-23 THE MOTIONS —- More fresh new 
Montreal rock’n’roll!! 


S 24-25 Mystery artist!!! Flease phone 
ww @ . y ¥ p 
“9 wor ao asgiaey, the Concert Line (934-1419) 
Q’ wed Li / 0 for more information. 

‘ 


26 Sunday Night Comedy 


SHOOTER NITES: Mon-Wed from 9 p.m. 
TEQUILA & VODKA @ $1/shot!! 


DEEJAY LINE-UP: 


MON K. Komoda (Motown) 
WED Non—-Han 
FRI K. Komoda 


THU & SAT Stewart G. 


(514) 934-1419 


24-hour concert line - 


—— ; 
Selections in no particular order 
3¢ areference. Coepiled by Stewart 10. WAR DANCE/TWO TRIBES 
5, from the lists of Stewart 6., Funkeei ster/Frankie Goes To 

Kevin A. Kowoda, Tony Non-Han. Hollywood (doubl emi x) 

‘1. FREE NELSON NANDELLA 


: AND Special AKA | 

+ Ae eiia tae tory Oats >, PUSHING UP THE DAISIES / 

2 60! Colour Field 

tones On Tail 13, KEEP ON KEEPING ON 
3, 1999/LET’S PRETEND We’ RE The Redskins 

* NARRIED 14. BOY 
Prince Book Of Love 

{5. RE-RON 


4, HOLLOW EYES Gill Scott Heron 


16. YOU SPIN ME ROUND (LIKE A 
RECORD) 
Dead Or Alive 

17, BELA LUGOSI’S DEAD 
Bauhaus (live version) 


Red Lorry Yellow Lorry 
=, WORLD DESTRUCTION 
Tine Zone featuring Afrikka 


© 

N 

- 

O& Boebaataa and John Lydon 
ss 
a 

| 


5711 Sherbrooke West 6. HOME OF THE BRAVE 


Strange Advance 


FLASH Entertainment Fortnightly. All submissions - English an 7, SCRATCHES AND NEEDLES 18, MISUNDERSTANDING 

French copy, photography, artwork - will be considered. Publisher: "The Nils Granes OF Wath 
Michael Mannix. Editor: Hilary Jones. Mailing address: FLASH, P.O, g, DON’T YOU FORGET ABOUT NE 19, be aoa CHAIR 

Box 845, Station H, Montreal, Quebec, H3G 2M8. Telephone: (514) * poser ei 20, CALL 17 LOVE 


934-1419. Legal deposit - Bibliotheque nationale du Quebec: 2nd 
quarter. 


The Saiths Ane In your, 


